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Technology Marketing&

Brilliantly Blended
Integrated 360 Digital Solution

Welcome to Pixels Digital
We are



Our Service

ROI Based Data
driven Digital

Marketing
We take challenges to
grow your businesses

compared with Return on
Investment.

App
Development
We run campaigns
based on data. We
never burn a single

cent to wrong
audience. 

Web
Development

We design and develop
websites as per client

requirements with
highest importance.

We believe in less client
with maximum

satisfaction. 

Content
Marketing 

In publishing and every
creative industry, content

is the most important
thing. We are doing

content marketing with
proper plan and our

proof strategy.

Search Engine
Optimizations

People will search you in
google and they get you in
first page. We commit and

do this with perfect
research and technology. 

Static & Motion
Graphics 

We are providing the
service of static creative
for print and web. We
have strong team for
motion graphics too. 



Our Clients 



Prosanto Das
UI UX Engineer

Parvez Ahmed
Frontend Developer

Tanzim Sifat
Web Designer

Shakibur Rahman
Sr. Web Developer

Our Web Development Team

Redoan Hossain
CTO

Mustafizur Rahman
Backend Developer

Abu Jayed
Jr. Developer



Jakia Sultana
Performance Marketing &

Analytics

Samzidur Rahman
Digital Strategy

Rassel Raihan
Script Writer

Hasibur Rahman
Media Buying

Our Marketing Team

K. Ahmed
Content Marketing



Nabila Binte
Rabbani

Static Graphics

Md Ashiqur
Rahman

Motion Graphics

Abdullah Mamur
Art Designer

Md Dipu
3D Designer

Our Creative Team

Md Shakil
UiUx Engineer



Sazid Mostafa
Sr. SEO Expert

Mohsina Mishu
Jr. SEO Expert

Tariq Nahid
SEO Team Lead

Our SEO Team



How we work

Strategy building

Monitoring and optimization

Initial consultation and problem identification

Continuous improvement

Research and analysis

Proposal and agreement

Reporting and communication

Execution and implementation



Goals

Amplify Brand Awareness Boost Sales

Capture
attention and

establish a
strong brand
image in the

Global market.

Drive traffic to
your Facebook
and Instagram

website,
converting them

into loyal
Customer.



Week 1: Demo Campaign for Identifying Target Audience

Image Ads

Content

Ad Types

Video Ads

Budget Allocation

Audience Segmentation

Objective

Highlight various products Simple and direct messaging focusing on
different potential target segments 

Test different interest-based audiences to identify
the most responsive groups.

Test different interest-based audiences to identify the most responsive groups.

10% of the monthly budget (focused on gathering data)

 Identify which audience segments are most engaged and responsive.

CTA: Learn More ,Discover Now, send Message



Week 2: Brand Introduction and Product Highlights

Image Ads

Ad Types

Carousel Ads

Content

Video Ads Reels

Budget Allocation

Introduction of the brand and
its unique selling points (USPs) Highlight key products Share customer

testimonials and reviews.
Utilize high-quality images

and videos.

50% of the monthly budget

CTA: "Shop Now," "Learn More," "Explore Our Range"



Week 3-4: Engagement and Aware

Story Ads

Ad Types 

Content

Interactive Posts

Budget Allocation

40% of the monthly budget

CTA:"Join Us," "Watch Now," "Learn More"

Products review and sharing
portfolio of authors.

Interactive posts (polls, Q&A) to engage
the audience.

Behind-the-scenes content about product
creation/promo of upcoming products

Live Videos



Week 1-2: Product Benefits and Social Proof

Video Ads

Ad Types

Carousel Ads

Content

Reels

Budget Allocation

40% of the monthly budget

CTA: "Shop Now," "See More"

In-depth product demonstrations
User-generated content (UGC)

showcasing real customers using the
products

Collaboration with influencers or micro-
influencers for authentic reviews.



Week 3-4: Retargeting Warm Audience

Dynamic Ads

Ad Types

Collection Ads

Content

Facebook live

Budget Allocation

60% of the monthly budget

CTA: "Shop Now," "Don't Miss Out"

Retargeting users who interacted with
previous ads or visited the
Facebook/Instagram shop.

Offering limited-time discounts or
promotions.

Highlighting best-sellers and new
arrivals.



Week 1-2: Promotions and Limited-Time Offers

Offer Ads

Content

Ad Types

Story Ads

Budget Allocation

Flash sales, bundle deals, or limited-time
offers.

Exclusive discounts for followers.
Promoting time-sensitive promotions to

create urgency.

70% of the monthly budget

CTA: "Shop Now," "Limited Time Offer"



Week 3-4: Customer Loyalty and Upselling

Ad Types

Carousel Ads Video Ads

Content

Budget Allocation

Introducing loyalty programs or referral
programs.

Highlighting complementary products to
those previously purchased

Featuring happy customer stories and
feedback.

30% of the monthly budget

CTA: "Shop Now," "Limited Time Offer"



Meta Access

Audience Data

Quality Content

Audience Activities

Social Media Insights

Google Analytics Access

Google Tag Manager Access

Meta Pixel Data for Re-targeting

Requirements For Delivering Best Result



Thank You
Please feel free to contact us for any type of queries
through the contacts provided below. 

www.pixelsdigital.net

+880 1814140969

54, Shah Alibagh, Mirpur 1, Dhaka, Bangladesh

info@pixelsdigital.net


